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ITEM 7.01. REGULATION FD DISCLOSURE.

O-I Glass, Inc.’s (the “Company”) Chief Executive Officer Andres Lopez and Chief Financial Officer John Haudrich are scheduled to present at the Citi
2021 Basic Materials Virtual Conference (the “Conference”) on Tuesday, November 30, 2021 at 8:45 a.m., Eastern Time.

A live webcast of the presentation will be available at the following link: https://kvgo.com/citi-2021-basic-materials/o-i-glass-november. The replay
from the conference will be posted within 24 hours of the presentation and will be archived through this link for ninety days following the completion of the
Conference. A copy of the presentation slides, which will be discussed at the Conference, is attached hereto as Exhibit 99.1 and will also be available on the
Company’s website, https://investors.o-i.com/webcasts-presentations.

The information contained in this Item 7.01 and in Exhibit 99.1 hereto is furnished and shall not be deemed “filed” for purposes of Section 18 of the
Securities Exchange Act of 1934, as amended (the “Exchange Act”), or otherwise subject to the liabilities of that Section, nor shall it be deemed to be
incorporated by reference into any filing of the Company under the Securities Act of 1933, as amended, or the Exchange Act, except as expressly set forth by
specific reference in such a filing.

ITEM 9.01 FINANCIAL STATEMENTS AND EXHIBITS.
(d) Exhibits.
Exhibit

No. Description
99.1 Citi 2021 Basic Materials Virtual Conference Slides

104 Cover Page Interactive Data File (embedded within the Inline XBRL document)




SIGNATURES

Pursuant to the requirements of the Securities Exchange Act of 1934, the registrant has duly caused this report to be signed on its behalf by the undersigned
hereunto duly authorized.

O-I GLASS, INC.

Date: November 29, 2021 By:  /s/John A. Haudrich
Name: John A. Haudrich
Title: Senior Vice President and Chief Financial Officer
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Q@1 AT A GLANCE

= = DIVERSE
BROAD PRODUCT PORTFOLIO CUSTOMER BASE
34% beer 19% wine 19% food 15% spirits 13% NAB

GLASS IS THE MOST ’ MAGMA A
SUSTAINABLE PACKAGE reimagines glass making to m

all natural,endlessly recyclable, support customer aspirations
NEVER trash and enable profitable growth

UNPARALLELED __, GLASS PACKAGING DEDICATED &
PRODUCTION /A1 # COMPANY o ENGAGED TEAM ‘,0,0;\0,,

NETWORK d
$6.1 billion in net sales @ 25,000+ associates
T2 factories 20 countries

Nate: based on 2020 data




I BUILDING THE PATHTO YES!

O-1 SRATEGY TO ENHANCE STAKEHOLDER VALUE

FAVORABLE

MARKET

YES! TO
PROFITABLE GROWTH

Mega trends favor glass
I.6% CAGR market growth
L7 mt O-1 commercial pipeline
Focused on | mt opportunities

TRANSFORMATION 83

YES! TO
AMAGILE & RESILIENT COMPANY
Simple, agile, effective, adaptable
Cost competitive operations
Optimized structure
Fumn:m”r Texible

YES!TO
A NEW PARADIGM FOR GLASS
Flexible
Scalable
Rapid deployment

"mppl:f chain eficient
Sustainable

Cost/capital competitive

YES!TO
EMHAMNCEVALUE

Profitable growth
Higher earnings, cash flow
Improved sustainabilicy
Satisfied customers
Engaged employess
Leader in innovation




MARKET EVOLUTION IS
FAVORABLETO GLASS

WELLNESS POSITIVE

Glass is all natural and inert = it will not contaminate
the product content and is the only package “generally
recognized as safe” by the U.S. Food and Drug Administration

PREMIUM & DIFFERENTIATED

The appearance of a glass container alone can identify and
define a brand, transform the ordinary into the extraordinary
and build a consumer connection unlike any other substrate

EARTH-FRIENDLY
Glass is all natural, reusable, 100% infinitely recyclable. Glass is
NEVER TRASH and is safe for the Earth and our oceans




OI GLASS IS ANATTRACTIVE MARKET

While flat during the austerity era, glass is expected to grow |.6% CAGR as trends accelerate.

PROJECTED PACKAGING GROWTH MNORTH AMERICAN PACKAGING LANES
(2022-2024)

e HIGH GLASS AFFINITY CATEGORIES
i B GLASS VOLUME GROWTH = ALL PACKAGING VOLUME GROWTH 13% of beverage consumption
1.5% g]a:g demand SPIFI;I'“.. WA, PRI baeer, RTD
15% 32% coffee, etc.
3.0
2.6% HEDIUM GLASS AFFINITY
15% ~ 2% of CATEGORIES
1.0% 1% o 0% = - Jemand 51% of beverage consumption
205 = glas Saft drinks, mainstream beer, RTD
5% Teas, FMB's, etc.
15% 1.3%
1.0% LOW GLASS AFFINITY CATEGORIES
05% 0.4% ~ 1% of glass 36% of beverage consumption
demand Bottled water, energy drinks, sports
0.0% . drinks, etc.
GLOBE LATIN EUROPE MORTH  ASIA PACIFIC
AMERICA AMERICA Packaging substrates play in different lanes
Glass is highly focused on premium and certam mainstredm Categones
O-1's CORE MARKETS Plastics and Aluminum are highly focused on value and other mainstream categories
55::"‘ g Gon G Dever Fead odaff.
ti: Euraemgnisor — Giast Pockaging Comumption in Linit | m tpel premie | Food ond et dink® retodioff-preerise) - erage
Bose: J021F, JTR CAGR: 2022F.2024F. Inchrdes 54 :‘wr.n'm - e il




OI SUBSTANTIAL PROGRESSTRANSFORMING O-I

TRANSFORMATION OBJECTIVES

I. SIMPLE,AGILE, EFFECTIVE & ADAPTAEBLE ORGANIZATION

1. OPTIMIZE STRUCTURE

3. COST COMPETITIVE OPERATIONS

4. FLEXIBLE, SCALABLE & SUSTAINABLE PRODUCTION
5. EFFICIENT SUPPLY CHAIN

PROGRESS

INTEGRATED BUSINESS PLANNING ALIGNED WWITH STRATEGY
STREAMLINED ORGANIZATION

REBUILT CRITICAL CAPABILITIES - COMMERCIAL, R&D, ESG
STRONG COMMERCIAL PIPELINE = 1.7 MT

PORTFOLIO OPTIMIZATION - -$1B COMPLETE ON $1.58 PLAN
PADDOCK AGREEMENT INM PRINCIPLE = $610M 524(g) TRUST
INCREASED FCF CONVERSION = 50% HIGHER THAMN PAST AVG.
REDUCED NET DEBT — $1.7B SINCE PORTFOLIO OFTIMIZATION
MARGIN EXPANSION INITIATIVES — $240M 2017-2021F
DEVELOPING MAGMA TO REDUCE COST / CAPITAL INTEMNSITY
MAGMA TO REDEFINE GLASS PRODUCTION

MAGMATO INCREASE LOCALITY

ULTRATO SIGNIFICANTLY REDUCE PRODUCT WEIGHT

RNEEEAEEAA

KEY
'ilglufu:itn! wransfarmation with continued Progress in the future

MAGMA will accelerate O-1's ransformation




OI MAGMA’'S POTENTIAL BENEFITS -

O-l expects MAGMA will significantly enhance O-I's capabilities and competitive position.

OBJECTIVES MAGMA GEN 3' IMPROVEMENT VS HERITAGE (2025+)
I. FLEXIBLE .:53 Achieve attractive economics at |5% lower utilization rate
2. SCALABLE ij_,?—:i MNew melter reduces capacity per line to 25-50% of heritage
3. RAPID DEPLOYMENT figj Reduce deployment time by up to 50%
4. SUPPLY CHAIN EFFICIENT {E}E' Reduce shipping distances by 30-80%
7 : :
5. COST COMPETITIVE ) Reduce cost gap with competing substrates by 50-75%
6. LOWER CAPITAL INTENSITY .\T;u Reduce capital intensity up to 40%
7. CONVENIENT (3)  Reduce product weight' up to 30%
8. SUSTAINABLE (5: Reduce GHG emissions by up to 95%

INVESTMENT CAPITALALLOCATIONTO EXPANSION SUBSTANTIALLY SUPPORTED
CRITERIA ACHIEVE TARGETED RETURMNS BY CUSTOMER AGREEMENTS




OI 1% - 2% CAGR PROFITABLEVOLUME GROWTH' 2022-2024

= Dan® :
#&ng

CAN Fremium Beer

{1 Line n)

US Spirits
(up to 3 MAGMA lines)

PERU Beer, NAB
(up to 3 MAGMA Lines)

' BRAZIL Beer, NAB, Spirits

{up to 3 MAGHMA Lines)

T

UK Spirits

{up to 2 MAGHMA, Lines)

EXPANDING IN PREMIUM MARKETS
ACROSS PREMIUM CATEGORIES
WITH FREMIUM TECHNOLOGY

Investing up to $680M to expand 7OOKT? (5% = 6%) capacity
* $100M on previously announced Heritage brownfield in Andean
* $380M in 4 markets withup to 11 MAGMA lines
* Deployment 2022-2024

20% average IRR

. MAGMA, Greenfield Expansion

Heritage Brawnfield Expansion

. Line Extension




Q@1 CAPITAL REDEPLOYMENT TO FUND GROWTH

$1.5B portfolio optimization program to fund MAGMA expansion and improve ROIC.

FORTFOLIO OPTIMIZATION PROGRAM

(2019-2024)
51,800
OPTIMIZE - -
BUSIMESS
PORTFOLIO b
51200
4 > |5%IRR ~ 0.7 lower

Leverage Ratio

810
$800 90
$600
$400
5200

50

Proceeds from Irvestment in Expansgon  Awilable for Debt
Dirvestiture Reduction

Current Status

° DEPRIORITIZED INORGAMIC GROWTH GIVEN GROWING COMMERCIAL PIPELINE AND MAGMA'S UMIQUE CAPABILITIES




@Gl BUSINESS OUTLOOK

2021 2022 2024

QOutlook as of Movember 30,2021 Prelim Thoughts as of October 26, 202 | Targets from September 28,202 1 |-Day
* Volume': up4+% in FY2| * Volume': up 0-1% * Volume': 1-2% CAGR 2022-2024
o 4Q21QTD up~2%vs ~ flat guidance o Limited risk that system wide inflation .
) will slow down de}:'nand due to stable » aEPS%: $2.20-$2.40in 2024
* aEP5%: $1.77-%1.82in FY2I food and beverage market, channel o Strongearnings momentum from
o $0.30-50.35in4Q21 @ 10/22721 FX shift resilience, focus on premium expansion programs heading into 2025
i categories and glass capaci
il :or?f*.uraintx in n?an;.r marlﬂeg + aFCF5: $400M-$450M in 2024
+ FCF3: 2 $260Min FY2I
i * Highly confident 2022 net price * Leverage* ~ 3.5x by end of 2024
* Leverage® “high 3's” at FYE2I will recover unfav 2021 spread

* $50M benefit from initiatives

= Cap Ex $650M-3$700M

o Elevated CapEx funded by proceeds
from Portfelic Optimization program

et
oEPS wnpaing

; MMMMW#WM nat of eopacty reshfrmans
0o

4

L]

?Eﬁ:':;;“:# uﬁw 1 qud:mfms:u




OI O-1 SUSTAINABILITY GOALS

50%

TARGET

ZERO

INJURIES

25%

GHG REDUCTION

D:VEHSITY

INCLUSION

Increase recycled content to 5005
average by 2030, O-1 is taking a
tailored approach to mcrease
recyched content rates across its
ENterprise network as rates vary
significantly by geography.

A part of our journey toward
TETG MURIES, W ané committed
to a 50% improvement of our
Total Recordable Incdent Rate
(TRIR) by 2030.

Approved SBTi arget to
reduce GHG emissions 25%
by 2030 (ntersm target of
10% by 2025).

Createa diverse and inclusive
environment where people feel
welcomed to create a better
future for themsebes, each
other, and O-1. Ve are focused
on meoreasing all aspects of
drversity across our team,

ZERO

WASTE

RENEWABLE

©

SOCIAL

IMPACT

SUPPLY CHAIN
SUSTAINABILITY

Reduce the amount of natural
resource used and reduce the
generation of waste by reuse
and recycling as we drive
towards a Zero Waste
CFgANTEtIon.

Renewable energy is a pallar in
our strategy 1o kower carbson
emissions. Cur goal i to reach
40% renewable energy use by
2030 and to reduce total
energy consumption by %,

W see tremendous opportunity
to positively impact the planet and
communities where we operate.
Wiewill collaborate with
customers, NGOs, supphers and
local leaders to make glss recycling
available in 100% of our locations.

Achieve sustainabality balance.
together, by aligning our supphy
chain with our 2030
sustainability vision and goals.

WATER REDUCTION

R&D

TRANSFORMATION

Weare committéd to reducng
our ghobal water usage 25% by
20340, prionitizing operations in
higher risk areas.

Reinvent and re-mmagine
glassmaking — where the circularity
of glass meets the potential of our
MAGHMA melting technology, low-
carbon alternative fuels, and light-
weighted glass packaging

i




OI CONCLUSION: O-1IS ANATTRACTIVE INVESTMENT

® © 0 0 &

MARKET, TRANSFORMATION MAGMA RESOLUTION OF OPPORTUNITY FOR
INNOVATION & IMPROVES MARGINS, WILL UMLOCK LEGACY LIABILITIES HIGHERYALUATION
ESG LEADER EARMNINGS & ROIC SIGNIFICANT REDUCES RISK & THROUGH SOLID
INTHE ATTRACTIVE GROWTH IMPROVES CASH EXECUTION AND
GLASS SEGMENT FLOW COMNVERSION PROFITABLE GROWTH
f’:: =
T B




APPENDIX




OI PADDOCK CHAPTER || - PROGRESS AND UPDATE!'

COMPLETED/CURRENT

* Phase |: Paddock files for bankruptey protection in Delaware and obtains initial relief

* Phase Il: Paddock informally negotiates with the Asbestos Claimants’ Committee and Future Claimants Representative,
fiduciaries for current and future asbestos claimants

*  Phase lll: Paddock enters formal, court-ordered mediation with Asbestos Claimants' Committee and Future Claimants
Representative

* Phase IV:Paddock accepts a mediator’s proposal, which results in an agreement-in-principle of the material terms of a
plan of reorganization for Paddock containing a channeling injunction protecting Paddock, O-1 Glass, and affiliates

m * PhaseV:Paddock, Asbestos Claimants’ Committee and Future Claimants Representative negotiate and finalize definitive

documents, comprising Plan of Reorganization, Disclosure Statement, exhibits,and Voting-related documents

REMAINING

*  PhaseVI: Paddock files Plan of Reorganization, Disclosure Statement and Voting-related documents with Bankruptcy
Court, which then approves disclosure and voting materials and sets voting deadline

* PhaseVIl:Paddaock solicits votes from asbestos claimants and obtains at least 75% approval of asbestos claimants who

actually vote
*  PhaseVIll:Bankruptcy Court confirms the Plan, District Court affirms the Confirmation Order,and Paddock emerges

from bankruptcy and funds the Asbestos Trust

I Although the above description represents what has eccurred and what O- Glass currently anticipates is kely to sccur in Paddeck’s chapeer | case, O Glass makes no
° representation of guorantee that Paddock’s actual plan process will not deviate from, or contam steps in oddition to, the steps set forth above




OI SEGMENT FX IMPACT ON EARNINGS

APPROXIMATE ANNUAL IMPACT ON
EPS FROM 10% FX CHANGE

EUR
MXM
BRL
cop

0.13
0.04
0.04
0.02

FX RATES AT KEY POINTS

Oct 22,

2021
EUR 1.16
MXN 20.18
BRI 5.65
COF 3,773

AVG

3n21
1.18
20.16
5.23
3,829

ANG
3q20
1.18
22.08
5.39
3,785

AVG
4020
1.20
20.44
5.43
3,626

AVG
2020
1.15
21.56
5.21
3,715




OI NON-GAAP FINANCIAL MEASURES

The company uses certain nen-GAAP financial measures, which are measures of its historical or future financial performance that are not
caleulated and presented in accordance with GAAR within the meaning of applicable SEC rules. Management believes that its presentation
and use of certain non-GAAP financial measures, including adjusted earnings, adjusted earnings per share, adjusted free cash flow, free cash
flow, net debt and credit agreement EBITDA provide relevant and useful supplemental financial information,that is widely used by analysts
and investors, as well as by managementin assessing both consolidated and business unit performance, These non-GAAF measures should
be considered supplemental in natureand should not be considered in isolation or be construed as being more important than comparable
GAAP measures,

Adjusted earnings relates to net earnings from continuing operations attributable to the company, exclusive of items management
considers not representative of sngoing operations because such items are not reflective of the campany’s principal business activiey, which
is glass container production. Adjusted earnings are divided by weighted average shares outstanding (diluted) to derive adjusted earnings

r share. Management uses adjusted earnings and adjusted earnings per share to evaluate its period-over-peried eperating performance

use it believes these Ipmviu’e useful supplemental measures of the resules of operations of its principal business ar.ti\rit'_riy excludi

iterns that are not reflective of such operations. Adjusted earnings and adjusted earnings per share may be useful to investors in evaluating
the underlying operating performance of the company’s business as these measures eliminate items that are not reflective of its principal
business activity.

Leverage ratia is defined as net debt divided by credit agreement EBITDA (as defined in the Company's bank credit agreement). Met debt
is defined as total debt less cash. Managementuses net debt to analyze the liquidity of the company. Further, free cash flow relates to cash
provided by continuing operatingactivities less cash payments for propcrrtggnt and Cﬁuipmcnt. Management has histerically used free
cash flow to evaluate its period-cver-period cash generation performance use it believes this has provided a useful supplemental
measure related to its principal business activity. Adjusted free cash flow relates to cash provided by operating activities less cash payments
for property,plant and equipment that are related to maintenance activities and exclude the expected one-tine cash payment of the
Paddock 524(g) trust. Management uses non-GAAP infoermation principally for internal reporting. forecasting, budgeting and calculating
compensation payments.

The Company routinely posts important information on its website at o-i.com/investors.




I ADDITIONAL RECONCILIATIONS

The Company is unable to present a quantitative reconciliation of its forward-leoking non-GAAP measures, adjusted earnings and adjusted earnings per share, for the year ending December 31,
2021 and all periods after, to its most directly comparable GAAP financial measure, earnangs from operations attributable to the Company, because management cannot reliably predict all of the
necessary components of the GAAP financal measures without unreasonable efforts. Earnings from eperations attributable to the Company includes several significant items, such as
restructuring charges, asset impairment charges, charges for the write-off of finance fees, and the mcome tax effect on such tems. The decisions and events that typically lead to the recognition
of these and other similar items are complex and inherently unpredictable, and the amount recognized for each tem can vary significantly. Accordingly, the Company is unable to provide a
reconcianon of adpsted exrnings and adjuited earnings per share to earmings from  operations attributable to the Company or address the probable significance of the unavalable information,
which could be material to the Company”s future financal results.

For the year ending December 31, 202 and all pericds after, the Company is unable to present a quantitative reconciliation of its forward-looking non-GAMAP measure, net debt divided by
Credit Agreement EBITDWA, to its most directly comparable U5, GAAP financal measure, Met Earnings, because management can not relably predict all of the necessary components of this
LL5, GAAP financial measure without unreasonzble efforts. Met Earnings includes several significant items. such as restructuring, asset impairment and other charges, charges for the write-off of
finznce fees, and the income tax effect on such items. The decisiens and events that typically lead to the recognition of these and other similar non-GAAP adpustments are inherently
unpredictable as to if and when they may occur. The inability to provide a recenciliation is due to that unpredictability and the related difficulties in assessing the potential financial impact of the
non-GAAP adjustments. For the same reasons, the Company is unable to address the probable significance of the unavailable information, which could be material to the Company’s future
financial results.

Unawichi ted Forecasted Year Ended
December 31, 2021

Cash provided by operating activities H] 60
Cash payments for maintenance-related property, plant and eguipment 310
Adjusted Free Cash Flow [non-GAAP) ] 50
Cash payments for strategic-related property, plant and squipment 90
Free Cash Flow (non-GASP) 5 260

The Company is unable to present a quantitative reconcition of its forward-keokng non-GAAP measures, free cash flow and adjusted free cash flow, for all penods after December 31, 2021
to its most directly comparable LLS. GAAP financial measune, Cash prowided by operating actnaties, without unreasonatde effort. This i duse to potentually high varmabaity, complexity and bow

° wisibility, in the relevant future periods, of components of cash provided by operating actrvties and cash spent on property, plant and equipment, as well as items that would be excluded from
cash provided by operating activities. The varability of these excluded items and other components of cash provided by operating activities may have a significant, and potentally unpredictable,
impact on the Company's future finangal results.




